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Professional Journey Highlights

Insight Publicis:
Group Head of 

Digital

Troyka Holdings:

Group Head of 
Technology

Jumia: 

Head of Performance, 
Growth, Partnerships, 

and Advertising

Meta
Agency and 

Sales Partner -
Leading 

engagement 
across West 

Africa

Ad Dynamo by 
Aleph: 

Regional Meta 
Director, SSA





In Nigeria:

Ad Dynamo focuses on digital media 
sales and tech development. 

We're the biggest digital media 
sales business in Africa. 

We exist to solve business 
challenges for brands and deliver 
long term value. 

Ad Dynamo currently represents 
Twitter, Snapchat, Spotify & Verizon 
Media exclusively in Africa.
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• Sales professionals offers expertise around Facebook, 
Instagram, Messenger and Audience Network. Solutions expertise

• Access to workshops and Meta Blueprint to help  
clients learn new and essential skills.In-market training

• A dedicated support channel and a direct point of 
contact located in-region. Local Support

• Brick-and-mortar offices to provide regional 
support, consulting and billing in local currency.

Local support and 
billing

• Campaign consultancy with regional experience, 
locally accessible to agencies and clients.In-market expertise

• Set-up and consultation on measurement sides , 
including brand-lift studies.Campaign metrics

How an Authorized Sales Partner can help you



Overview of the 
Digital Advertising 

Ecosystem

Digital Advertising 
Channels & 
Platforms

The Role of AI in 
Digital Advertising

Working with 
Influencers & 

Content Creators

Developing a 
Digital Strategy 

with SOSTAC

Challenges & 
Solutions

Panel Discussion & 
Q&A

Key Takeaways
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Overview of the Digital Advertising Ecosystem

A complex, rapidly evolving landscape

Multiple channels and platforms

Growing role of AI and emerging technologies

Increasing importance of influencers and content creators

01
02
03
04



Search: Google Ads, Bing Ads
Display: Google Display Network,      
Facebook Ads, Amazon Ads, Microsoft Ads
Social Media: Facebook, Instagram, 
LinkedIn, Twitter, Tiktok, Pinterest, 
Snapchat
Video: YouTube, Vimeo, Facebook, 
Instagram
Content Marketing: Blogging, Podcasts, 
Webinars

Digital Advertising 
Channels & Platforms





The Role of AI in Digital 
Advertising

Improved targeting and 
personalization
Enhanced ad performance and 
optimization
Sentiment analysis for better 
understanding of audience
Real-time bidding and 
programmatic advertising
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Types of AI

NARROW AI GENERAL AI SUPERINTELLIGENT AI

Also known as weak AI, is designed to 
perform specific tasks or solve specific 
problems. Examples include search 
engines, image recognition software, 
and even your smartphone's personal 
assistant

Also known as strong AI, possesses 
the ability to understand, learn, and 
apply knowledge across multiple 
domains. While we have not achieved 
this level of AI yet, it is a goal that 
many researchers are working 
towards

Surpasses human intelligence across 
all fields. This level of AI is purely 
theoretical and remains a topic of 
debate among experts



What do experts say about AI?

Elon Musk
CEO of SpaceX and Tesla

has warned about the 
potential dangers of AI and 

the need for proper 
regulation

Bill Gates
co-founder of Microsoft

has also expressed concern about the 
potential negative consequences of AI, 
and has called for research to ensure that 

AI is developed responsibly

Mark 
Zuckerberg

CEO of Facebook

has a more positive view of 
AI, stating that it has the 

potential to solve some of the 
world's biggest problems

www.martins.com.ng

http://www.martins.com.ng/


AI IN MARKETING:
CURRENT APPLICATIONS



AI-driven
Customer Segmentation and Targeting

By analyzing vast amounts of data, AI can identify 
patterns and trends that help businesses better 
understand their customers' needs and preferences.

This allows for more targeted marketing campaigns 
and enhanced personalization, leading to improved 
customer experiences and higher conversion rates.

Data-driven customer 
profiles

Enhanced 
personalization

Predictive modeling for targeted 
marketing



Chatbots and Virtual Assistants

24/7 customer support

Personalized recommendations

Streamlined user experience



Sentiment Analysis and
Social Listening

Monitoring online conversations

Analyzing customer sentiment

Real-time feedback for campaign optimization



Programmatic Advertising and
Real-time Bidding

Automated ad buying and placement

Real-time optimization

Improved targeting and ROI



Content Generation and Curation

AI-generated 
content
Advanced natural language processing 
algorithms can now generate human-
like text, allowing marketers to produce 
content at scale and with greater 
efficiency.

Personalized 
content 
recommendations
AI can also analyze user preferences and 
behavior to recommend personalized 
content.

Optimized content 
strategy
Being a marketer you can be ensured 
that customers receive relevant and 
engaging information.



Content Generation and Curation

X3M Ideas



Predictive Analytics for
Customer Behavior and Sales Forecasting

Anticipating customer needs

Optimizing marketing strategies

Accurate sales forecasting

This enables businesses
to stay ahead of the 
competition and 
capitalize on new 
opportunities



What about Marketing strategy formation?













AI AND CREATIVITY:



AI-generated Creative Assets

AI-generated images, videos, and copy

Faster content creation

Scalable creative solutions



AI-generated Creative Assets



AI-generated Creative Assets









If you are not 
using AI, you are 
falling behind….





Building authentic 
partnerships

Aligning brand values 
and goals

Developing content 
strategies and 

campaigns

Tracking and 
measuring success

Working with 
Influencers &     
Content Creators



Developing a Digital Marketing 
Plan with RACE





Measurement  - Brand Lifts



Digital Marketing or Marketing in a Digital World?





The digital advertising ecosystem is complex 
and rapidly evolving.

AI, influencers, and content creators are 
shaping the future of digital advertising.

Developing a comprehensive digital marketing 
plan using frameworks helps

Takeaways





CONCLUSIONS
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